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Today

Refinements

« Final logo

« Inclusion of tagline option 8: 'lt's in our Nature'
« Updated typography recommmendations

« Revised photography moodboard

Visual language development

- Typography

« Colour palette

« Photography style

« Graphic devices

- Tone of voice

« Sample applications
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City of Quesnel

To enrich life through
natural opportunity

Trailblazing
Sustainable
Accessible
Fun

To enable
opportunities for a
thriving community

Naturally
Courageous
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Brand checklist

Evaluate every
action by
questioning:

Does it fuel our purpose
To enrich life through natural opportunity

Does it deliver on our promise of
Enabling opportunities
for a thriving community

Is this action delivered through the spirit of being
Naturally courageous

Will this action result in the

City of Quesnel being described as
Trailblazing

Sustainable

Accessible

Fun
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It is not that life ashore is

distasteful to me.
But life at sea is better. ? §

Coral Sea Nurth Sea Gull of Aden
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Logo
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Logo:

Nuesnel
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Logo (reversed):

Ruesnel
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Monogram:
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Tagline lock-up:

Quesnel Quesnel

It's In our nature It's In our nature




Visual
language
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Colour Palette

Qur colours come
- from nature
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Typography
Headline

Tenez. A traditional,
Vet'contemporary, serif
typeface that reminds us
Of our strong heritage

Tenez

ABCDEFGHIJKLMNOPORSTUVWXYZ
abcdetghigklmnopgrstuy wxyz

123456789 @#8% &*(J{}<>2

Tenez Bold

Quiditias ent quatiaecab et elimet
quiae rem inctatet et in nem illores
vitinusae core dolut poreictet deni

occus eveliqui ne officipsum eiumet.

Tenez Black

Quiditias ent quatiaeecab et
elimet gquiae rem inctatet et in
nem illores vitinusae’Core dolut
poreictet deni occus eveliqui ne
officipsum eiumet.

18
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Typography Gotham Light

Quiditias ent quatiaecab et elimet
Text quiae rem inctatet et in nem illores
vitinusae core dolut poreictet deni

] occus eveligui ne officipsum eiumet.
We balance Tenez with A P

the hardworking Gotham. Gotham Book

A friendly yet functional Quiditias ent quatiaecab et elimet

sans serif font that gets quiae rem inctatet et in nem illores
the job done vitinusae core dolut poreictet deni

occus eveligui ne officipsum eiumet.

Gotham Medium

Quiditias ent quatiaecab et elimet
quiae rem inctatet et in nem illores
vitinusae core dolut poreictet deni
occus eveliqui ne officipsum eiumet.

Gotham Bold

Quiditias ent quatiaecab et elimet
quiae rem inctatet et in nem illores
vitinusae core dolut poreictet deni
occus eveliqui ne officipsum eiumet.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopaqrstuvwxyz
123456789 @#%$% " &*(){}|<>?




and texture




Using our pattern in different
colour combinations and crops
allows flexibility and diversity in
application
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Photography

We believe a life without balance
IS not worth living. Therefore we
make the most of the beautiful
place where we live. Images

that are energetic and authentic,
showing our deep connection
with nature and each other
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Photography
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All in combination...

Get

out

Ouesnel
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It's our trees, our rivers, our roots.

It's our land, our soil, our foundation.

From the days of the Gold Rush, to the
forestry industry of today, in Quesnel, it's the
natural world around us that has nourished,
inspired and shaped us into who we are—a
naturally courageous community with a big
heart, big dreams and big opportunities.

The Quesnel Tone of Voice should reflect our
mature.and all the characteristics that make us,
us..Ourwvoice isn't one of specificindividuals
Inour/city, it's the unified voice of our entire
community—and with every word, we want

to' show:the world exactly who we/are.

"
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Our Tone of Voice
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Warm. 'V\/e-are not indifferent.
Approéachable. We are not snob
Progressiye. Ve are not stuck in
Fun. We are not quiet or sleepy.
Ambitious. We never settle. |
Trailblazers. We are not followers.’ i
Gonnected We are unlted Wlth

i L e——

(]ourageous. We never gwe up
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We want to write in an authentic,
genuine voice that represents
our community. These are
guidelines to help us make sure
that, no matter what we write,
it's quintessentially Quesnel.

Be Approachable.

We write the way we speak. It's casual
and conversational, using real, everyday
words that people understand. We also
use apostrophes because it’s a great
way to make everything sound less
formal and serious.

Whether you’re into art or the outdoors,
we’ve got something for everyone.

Be Progressive.

We are progressive, and so is our
language. This means that even though
our writing is casual and conversational,
we would never use folksy or dated

jargon ex. “Our new roadway is just

dandy’. Let’s keep it current.

Our new roadway is great.

Be Friendly.

A warm and welcoming tone is key.

In Quesnel, there are no class systems.
We're friendly with everyone, and this
should carry into the way we write

to everyone

Whether you’ve come for a holiday,
or come to stay, welcome.

Be Confident.

Our trailblazing spirit is part of our
history. As such, we should speak from
a position of strength and confidence.
It's the difference between “we hope
to” and “we are going to”. It's a small
detail, but can have a great impact.

We’re going to build a new trail
by 2019.

Be Community
Spirited.

Our strong community spirit is
something we really value. So when
referring to Quesnel and its citizens,

use words like “we”, “us” and “our” to
promote this sense of unity. Ex. Instead
of saying “The citizens of Quesnel really

like to”, say “We really like to”.

We believe the only way to live life
is with balance.




Notional
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Quesnel

It's in our nature

g X
- .

a wafk in
e:woods |

PARKS ANDRECREATION'>
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E: john.smith@quesnel.ca

John Smith
Mayor of Quesnel
Addressline1,
Quesnel,B.C.,
Canada XXX XXX
T:1.123.456.7890
quesnel.com

Address line 1, Quesnel, B.C., Canada XXX XXX | T:1.123.456.7890 | quesnel.com




Quesnel

Sept 7th, 2016
City of Quesnel Achieves Designation as
a “Living Wage" Employer

June 24th, 2016
Expansion of West Quesnel Land Stabili-
ty Project

June 22nd, 2016
City of Quesnel wins BC Economic

T e e N AP,

HOME | CITY |

Announcements

Restored- Water Outage
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ultrices elit g
eros blandit

Restored- Power Outage
Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Construction notices:
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October 4th -
November 6th
2016

Lorem ipsum dolor sit amet, consec-
tetur adipiscing elit. Etiam ultrices
elit quis eros blandit faucibus. Vesti-
bulum ultrices eu sem sit amet
cursus. Nunc sit amet massa aliquet,
ultricies nulla non, efficitur orci.

more info:
1 ea/

'soccer
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Next Steps

« Brand guidelines: Oct 24th - Dec 6th
*Working to complete guidelines by Nov 15th - TBC

« Logo 'City of Quesnel' artwork: Oct 24th - Nov 15th

Upcoming Projects

« Brand Templates
- Will awaiting final quote approval
*To complete in parallel with brand guidelines, if approved
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